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Session 10 

TODAY’S FOCUS: Deep Impact (1998) & The Insider (1999) 
 
 
HOUR ONE 
 

• Q & A from last session 
• Deep Impact, Corporate Media & the Creation of the Selfless Hero 
• Sequence analysis 
• The loss of satire and irony 

 
 
HOUR TWO 

 
• The Insider as Corporate Rhetoric 
• CBS,  60 Minutes & Brown and Williamson 
• ABC & Philip Morris 

 
LOWELL BERGMAN/AL PACINO (60 Minutes Producer) 
 

...You pay me to go get guys like Wigand, to draw him out. To get   
him to trust us, to get him to go on television. I do. I deliver him.  
He sits. He talks. He violates his own fucking confidentiality agree-
ment. And he's only the key witness in the biggest public health    
reform issue, maybe the biggest, most-expensive corporate-malfeasance 
case in U.S. history. And Jeffrey Wigand, who's out on a limb, does 
he go on television and tell the truth? Yes. Is it newsworthy? Yes.    
Are we gonna air it? Of course not. Why? Because he's not telling the 
truth? No. Because he is telling the truth. That's why we're not go-
ing to air it. And the more truth he tells, the worse it gets! 

“An element missing in all accounts of the film...is the crucial factor of corporate authoring which we 
have raised. In “betraying the legacy of Edward E. Murrow”, CBS is well and truly bowed and broken 
in a film produced by a main corporate competitor, Disney, owner of news rival ABC. In this respect, 
the film itself is one further extension of negative advertising that serves to undermine the reputation of 
CBS and, by inference, raise the standing of its rivals at ABC.  
In this context, and in consideration of the film’s overall chosen style, it would appear that the intense 
close narrative emphasis on Wigand and Lowell as driven by Mann’s accompanying celebrated interior 
visual strategy that expands primarily on the personal inner conflicts of the lead characters, brilliantly 
deflects any potential and valid criticism that may touch on the awkward ABC/Philip Morris saga that 
lurks menacingly on the story perimeter”...WTM, p. 307 
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Session 11 

TODAY’S FOCUS: Into the 21st Century. Case Study, Fox News from 2001 
 
HOUR ONE 
 
 

• Q & A from last session 
• Documentary on 1990s news broadcasting, sequence analysis 
• News Corporation 
• The Weekly Standard 
• Fox News histories 

 
 
HOUR TWO 

 
• Fox news sequence analysis 
• The Fairness Doctrine revisited 

NewsCorp Revenues 2002, in $ Billions 

 

“Five years ago, Fox News Channel was launched on the idea that something was wrong with news me-
dia - that somehow, somewhere bias found its way into reporting…and it’s not just the way you tell a 
story that can get in the way of the truth. It’s the stories you choose to tell… Fox News Channel is com-
mitted to being fair and balanced in the coverage of the stories everybody is reporting - and to reporting 
stories you won’t hear anywhere else. Stories you will see only on Fox.” Trace Gallagher, Fox News. 
 
(http://www.fair.org/extra/0108/fox-main.html/, 04.01.2003) 
 
“We hope you depend on us for the truth, because we’re going to report the situation in Iraq without an 
agenda or any ideological prejudice.” (The O'Reilly Factor, Fox News, 17.01.2003) 
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NewsCorp Revenues for 2002 confirm 
the comparative strength of the televi-
sion portfolio - that would extend with 
the purchase of DirecTV in 2003.  
 
Updated annual accounts of NewsCorp 
finances are available at  
 
http://www.newscorp.com/operations/
com/feg/fegreport/ 
 
Figures from Preston, 01-02.02.2003: p. 
13) 
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Session 12 

TODAY’S FOCUS: Overview on gender representation, from 1996-2007. 
 
 
HOUR ONE 
 

• Q & A from last session 
• Representation in US news industry 
• Gender representation in Hollywood films 
• Sequence analysis from a range of films since 1976 

 
 
HOUR TWO 

 
• Summary accounts 
• Corporate framing of public discourse 
• 2004 - 2007 updates: CBS  

    DIANE CHRISTENSEN/FAYE DUNNAWAY, Network (1976) 
 

 I was married for four years and pretended to 
be happy and had six years of analysis and pre-
tended to be sane. My husband ran off with his 
boyfriend, and I had an affair with my analyst. 
He told me I was the worst lay he had ever had. 
I can't tell you how many men have told me what 
a lousy lay I am. I apparently have a masculine 
temperament. I arouse quickly, consummate prema-
turely, and can't wait to get my clothes back on 
and get out of that bedroom. I seem to be inept 
at everything except my work. I'm goddam good at 
my work and so I confine myself to that. All I 
want out of life is a 30 share and a 20 rating. 

“As explored in chronological sequence, the films since Network (1976) through Broadcast News (1987) to Up, 
Close and Personal (1996) and Deep Impact (1998) in the 1990s track the degree to which the marginal and the 
oppositional voices and agendas became increasingly co-modified in areas of representation, narrative and aes-
thetics. Lengthy analysis in previous chapters heavily underscored, for example, how the Feminist agenda, as one 
instance, had been effectively plundered, selected, shaped and steadily defined and appropriated by the main-
stream (Up, Close and Personal, 1996) or used as the basis for misogynist angst (Mad City, 1997).  
 
Indeed, this specific theme on the hegemonic agenda was effectively crystallised and served up with the CBS 
Prime Time Special of November 2003 that brought Jessica Lynch, a white, blonde 20 year-old victim of both a 
deadly Iraqi ambush and a Pentagon marketing  campaign, into the exclusive sympathetic dialogue with a white, 
blonde, millionaire news anchor/star, Diane Sawyer”...WTM,  p. 376 
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Session 13 

TODAY’S FOCUS:  
 
 

• STUDENT PRESENTATIONS 
• 20 MINUTES 
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Session 14 

TODAY’S FOCUS: Thematic overview.  
Corporate media since the 1920s, review of films...Good Night and Good Luck (2005).  
 
 
HOUR ONE 
 

• Q & A from last session 
• Returning to our roots: the Corporations, media & public discourse 
• Film genre since the 1970s 

 
HOUR TWO 
 

• Open session  
• and next term…. 

 

• “Without some knowledge of the developmental and historical factors, one cannot understand the 
present or  predict the future.” (Bensman, 2000). 

 

• “…the sheer power of these corporate empires and their interconnections is of great concern in 
terms of how the national discussion of public affairs can be affected.” (Alger, 1996, p. 114). 

 

• “…the production of political news almost necessarily predisposes news organizations to give    
favorable coverage to their own interests and those of corporate America and less favorable      
coverage to redistributive policies, pro-labor issues, and most political and economic                  
reforms.” (Sparrow, 1999, p. 76). 

 

• “…the active audience intellectuals have been as useful to the cause of the “free flow” of informa-
tion as the mainstream economists have been in helping along free trade.” (Herman, 1999, p. 281) 

 
 

“Considering actual film aesthetics that explored the postmodern, analysis in Chapter Seven also under-
scored how the corporate author was able to appropriate alternative or subversive forms of (potential) 
radical intertextual disruption into the familiar melodrama of standard Oedipal struggle - (EDtv, 1999 
and The Truman Show, 1998).  
 
The ideological softening was most explicitly on display with the overall representation of the news   
systems themselves, from outright denunciation in the 1970s, through warm ironic knowingness in the 
complicit 1980s to wholesale appropriation in the 1990s by which time the corporations which had been 
so savagely satirised in Network (1976) were, like Disney/Touchstone/ABC, in command-control over  
Hollywood studios, news broadcasting operations and even the Oscars themselves.”...WTM,  p. 376 
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